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Abstract  
The aim of this study is to put forth the framework of the estimated traits of entrepreneurs. As, success requires special traits in any job, or in any 

professional area, entrepreneurship requires many special traits. This study depends on a literature review, and a research which was conducted on the 
participants of official entrepreneurship training programs in Turkey, about the estimated traits of entrepreneurs. The data analysis has shown that, 

self-confidence, innovativeness, honesty, risk taking, ability for marketing, sense of responsibility, leadership, creativity, determination, utilizing the 

opportunities are the top traits that the participants linked with the entrepreneurs.  On the other hand, independent decision making, change focus, 
emotional intelligence, proactivity, and flexibility against uncertainty are the least traits that were associated by the participants with entrepreneurship. 

Also, it was found that gender, age, and the number of children in the family are statistically significantly associated with the preferences of 

respondents about the best traits of entrepreneurs.  
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Introduction  

As, success requires special traits in any job, or in any 

professional area, entrepreneurship requires many special 

traits. These traits can be the self-confidence,  

innovativeness, honesty, risk taking, ability for 

marketing, sense of responsibility, leadership, creativity,  

determination, utilizing the opportunities,  

communication skill, managerial skill, knowledge, social 

being, consistency and to be principled, being ambitious,  

competitiveness, self-check, achievement need,  

independent decision making, change focus, emotional 

intelligence, proactivity, and flexibility against 

uncertainty. Again, more and more traits can be added to 

these elements.  

In the related literature, there are many studies which 

examined the traits of entrepreneurs. These studies are 

made in different countries, in different cultures. 

Although the heterogeneity of literature is stressed (Kerr, 

Kerr, and Xu 2017), very similar, even same traits are 

identified for entrepreneurs. This result shows how 

common it is as a topic for different countries, for 

different societies, or for different cultures. In addition, it 

is an indication of the integration of economies, and 

cultures. On the other hand, many times, researchers test 

the same dimensions or variables in different researches. 

The common literature of entrepreneurship also unifies 

the bases for investigations.  

The entrepreneurs of different sectors can have 

different characteristics (Abdulwahab and Al-Damen 

2015; Pırnar 2015). The culture of society, or the culture 

of each profession can have an impact on the traits of 

entrepreneurs (Aytaç and İlhan 2020; Çetinkaya Bozkurt, 

Kalkan, Koyuncu, Alparslan 2012; Pırnar 2015; 

Salamzadeh, Farjadian, Amirabadi, and Modarresi 2014); 

even religion can change the perspectives (Nair and 

Pandey 2006). Moreover, entrepreneurship education can 

change the views of potential entrepreneurs (Çetinkaya 

Bozkurt, and Alparslan 2013; Yüceol 2018).  

The country practices of entrepreneurship can be 

different. Accordingly, national characteristics might 

have impacts on entrepreneurial traits, and 

entrepreneurial behaviour (Mongia 2013). The 

differences of entrepreneurial traits can also be in relation 

with gender (Güney 2006; Yelkialan 2006), age, and 

personality (Kozubikova, Dvorsky, Cepel, and Balcerzak 

2017; Nair and Pandey 2006). In addition, technical 

education/training, and work experience can support 

entrepreneurial behaviour (Nair and Pandey 2006).                  

This study was designed to put forward the views of 

official entrepreneurship training programs’ participants 

on the topic of ‘the traits of entrepreneurs’. The related 

field research was made through asking the participant 

the following question: “Which of the five of those 24 

traits of entrepreneurs are more important than others for 

you?” A survey form was used to obtain the data.              

This study includes a literature review, and the results 

of a field research about the estimated traits of 

entrepreneurs. First, the literature is reviewed, then, the 

results of the field research is given. This study ends with 

a conclusion.    

Literature Review: The Traits of Entrepreneurs 

The entrepreneurship is one of the main factors that 

determines the development level, or the wealth of 

nations. Accordingly, when the experiences or the 

development history of nations analysed, it can be seen 

that, entrepreneurship is the key activity which dominates 

the process. To put it more simply, profit focus, 

innovativeness, risk taking, and opportunity seeking 

support societies to accomplish their visions. 

Entrepreneurship can be seen as a function of both 

personality characteristics and   situational circumstances 

or social conditions (Lachman, 1980). 
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The entrepreneurial tendency as a function involving 

three factors closely related to each other. These factors 

include;  (a) the training of entrepreneurship given to the 

individual, individual’s level of accumulated 

knowledge/background; (b)the beliefs regarding the 

opportunities and capability to take new risks; and (c)the 

self-confidence of the individual to recognize and assess 

the opportunities (Parnell, Crandall, Menefee 1995; Tiftik 

and Zincirkıran 2014).  

Karl Marx defines an entrepreneur as a capitalist, 

while Schumpeter stresses that, an entrepreneur is a 

creative transformer (Marx 1867; Tiryaki 2012). So, 

according to Schumpeter, the human history is an 

outcome of this creative transformation, or the 

innovativeness.     

Entrepreneurship has many functions: it increases the 

national income, and so the total demand level that result 

in a growth in the economy. Again, it stabilizes the 

economy. The entrepreneurship triggers new start-ups in 

the same sector, or in related sectors. Moreover, it 

increases the production level, and differentiates the 

products. It creates new market segments (Uygun 2016). 

Finally, entrepreneurship increases the life standards, and 

the wealth of nations.  

There are many approaches to entrepreneurship: 

psychological, environmental, economic, sociological, 

personality traits, cognitive, entrepreneurial view, and 

human capital, firm focused approach.  These approaches 

also explain the origins of characteristics. Accordingly, 

need for achievement, internal locus of control, risk-

taking, desire for independence, creativity and 

innovativeness can be explained in the frame of 

psychological view. The sociological approach defends 

that, an entrepreneur should be opportunity oriented, 

adventurous, ambitious, innovative, pioneer, leader, a top 

level image creator, and a wider financial strategy 

implementer (Beaver, 2002).   

The individualistic approach explains 

entrepreneurship with personality traits. These traits 

should adapt the situation. It can be asserted that, when 

an entrepreneur is successful, then the basic traits of her 

or him respond the conditions.  

The trait approach links the personality traits with 

entrepreneurial attitudes, or entrepreneurship. 

Accordingly, the entrepreneurs have special traits which 

make them entrepreneurs, and differentiate them from 

others (Gartner, 1988). This approach points outs that, the 

most important characteristics of an entrepreneur are as 

the following: locus of control, need of achievement, risk 

taking tendency, the need of respect, determination, self-

confidence, desire for independence, being goal focused, 

being hard working, problem solving,  honesty, behaving 

with responsibility, initiating, human relations skill, 

rational thinking, and social responsibility behaviour.      

The family, the environment, and education affect the 

formation of entrepreneurial characteristics (Lee 1999). 

Hence, the environmental approach focuses on 

environmental characteristics, especially the culture, 

economic structure, and state policies. Okhomina (2010) 

found that, a supportive business environment mediates 

the relationship between psychological traits and 

entrepreneurial orientation.   

The firm approach associates the life cycle of firms 

with the personality traits of entrepreneurs. Accordingly, 

the entrepreneur should keep her or his traits as 

opportunity focused, creative, innovative, and profit 

aimed. 

The cognitive approach focuses on the sources of 

traits’ mental formation. This approach searches, how 

entrepreneurs benefit from mental models in their 

business experiences. So, the approach investigates how 

the representation of comprehension, mental schema, 

tendencies, cognitive mechanisms, intention, and external 

environment affect behaviour. This approach defends 

that, the comprehension of entrepreneurs guide their 

behaviour, and activities. In addition, the cognitive 

processes of entrepreneurs differentiate from the 

cognitive processes of non-entrepreneurs (Baron 1998; 

Baron 2004; Mitchell et al. 2002).   

The entrepreneurial intention approach investigates 

the sources of entrepreneurial intention. Accordingly, the 

individual and contextual conditions interact with the 

rational and intuitional thinking system. Thus, the 

organization emerges. The contextual conditions includes 

the social, economic, and political conditions of human; 

while the individual conditions consist of the experiences, 

personality, and skills of individual. Initiating a new 

entrepreneur is a result of rational, analytical, intuitional, 

result focused and casual thinking process. 

Entrepreneurial intention transforms into entrepreneurial 

behaviour. In addition, entrepreneurial intention 

originates from the attitudes (Whesthead et al. 2003; 

Uygun 2016). 

The human capital approach examines the importance 

of knowledge, skills, and abilities. This approach argues 

that, the individuals who have higher levels of 

knowledge, skills, and abilities will be successful in their 

business (Becker 1975). The value and rareness of 

knowledge, skills and abilities might determine the 

performance levels of entrepreneurs.   

An entrepreneur takes the financial, tangible, and 

psychological risks of establishing a business, and 

sustains it (Hatten 1997). In the related process, the traits 

(or the characteristics) of entrepreneurs play a key role to 

overcome the barriers, and achieve the goals. Megginson, 

Byrd, and Megginson (2000) stated that, entrepreneurship 

is a result of the desire for independence, to initiate and 

complete a process, desire for success, personal causes or 

causes related with family, the expectation of fast result 

or fast response, dedication to entrepreneurship, and to 

start entrepreneurship with a plan.             

In the related literature, there are many studies about 

the traits of entrepreneurs. In these studies, the topic is 

discussed focusing on different dimensions. 

When the literature is reviewed, the most cited 

entrepreneurial traits merge as the following: creativity 

and innovativeness (Çetinkaya Bozkurt and Alparslan 

2013; Herron 1992; Geisler 1993; Drucker 1998; Daft 

2005; Hatten 1997; Hisrich et al. 2005; Hitt et al. 2005; 

Kerr, Kerr, and Xu 2017; Lee, 1999); risk taking 

(Çetinkaya Bozkurt and Alparslan 2013; Geisler 1993; 

Johnson and Hayes 1996; Drucker 1998; Hatten 1997; 

Hisrich et al. 2005; Hitt et al. 2005; Zhao et al. 2005; 

Hewison and Badger, 2006; Kerr, Kerr, and Xu 2017; 

Lee, 1999; Salamzadeh, Farjadian, Amirabadi, and 
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Modarresi 2014), change focused (Çetinkaya Bozkurt and 

Alparslan 2013; Luchsinger and Bagby 1987; Herron 

1992; Hisrich et al. 2005; Hitt 2005; Kerr, Kerr, and Xu 

2017), opportunity focused (Corbett and Hmieleski 2005; 

Çetinkaya Bozkurt and Alparslan 2013; Hitt et al. 2005), 

creative (Çetinkaya Bozkurt and Alparslan 2013; Daft, 

2005; Hitt et al. 2005; Hewison and Badger, 2006), 

developed communication skill (Çetinkaya Bozkurt and 

Alparslan 2013; Hitt et al. 2005; Kerr, Kerr, and Xu 

2017), proactivity (Çetinkaya Bozkurt and Alparslan 

2013; Hisrich 2005), need for achievement (Çetinkaya 

Bozkurt and Alparslan 2013; Daft 2005; Kerr, Kerr, and 

Xu 2017; Salamzadeh, Farjadian, Amirabadi, and 

Modarresi 2014), emotional intelligence (Çetinkaya 

Bozkurt and Alparslan 2013; Zakarevicius and Zuperka 

2010; Chuluunbaatar and Luh 2010), insist on decisions 

(Çetinkaya Bozkurt and Alparslan, 2013; Hitt et al. 

2005), internal locus of control (Salamzadeh, Farjadian, 

Amirabadi, and Modarresi 2014). 

Specific attitudes lead to successful startups (Mongia, 

2013). A general model of entrepreneurship can include 

the personality, human capital, active performance, and 

environment dimensions (Kerr, Kerr, and Xu 2017). 

Personality traits: need for achievement, locus of control, 

self-efficacy, innovativeness, risk attitude, openness, 

conscientiousness, extraversion, agreeableness, and 

neuroticism. Entrepreneurial human capital requires 

education and training, experience, mental ability, and 

knowledge. Entrepreneurship also depends on active 

performance which consists: active goals and visions, 

active task strategy, active action planning, effectuation, 

innovation, active social strategy for networking, active 

feedback seeking, active approach to mistakes, and active 

approach to learning. The active performance is affected 

by personality, human capital and environment. The 

entrepreneurship environment consists of national 

culture, life cycle, hostility, and industry.   

The culture can be an important factor in the 

formation of entrepreneurial characteristics. Hofstede 

(1980) tried to identify dimensions of culture by 

observing the employees of a multinational company 

IBM that included employees from 40 different countries. 

He identified and explained the cultural patterns and their 

differences across different countries. His study involved 

5 dimensions such as individualism & collectivism, 

masculine and feminine, uncertainty avoidance, power 

distance and time perspective (long-term or short term 

orientation). 

In individualistic societies, individuals are expected to 

have loose social ties. They give priority to their 

individual demands and interests. In other words, 

individuals in these countries, want to realize their own 

wishes and desires. They have independen views, and 

mindset (Triandis and Gelfland 1998). On the contrary, in  

collectivist societies, individuals have tight social ties and 

commitments. They give priority to their in-group  

consisting of their relatives or closest friends. Instead of 

realizing his own demands and interests, a collectivist 

individual tries to make his in-group’s demands, interest 

and aims happen. His prior consideration would be his in-

group’s interests (Mills and Clark 1982). 

The power distance is about interpersonal power or 

inequality among individuals. The uncertainty avoidance 

indicates an individual‘s stance towards the unknown 

future. Finally, the masculunity dimension measures the 

division of roles between women and men in a society 

(Hofstede 1980).   

 Hofstede (1980) stated that, Turkish culture has the 

characteristics of high levels of collectivism, power 

distance, and uncertainty avoidance. On the other hand, 

the Turkish culture includes moderate feminity.    

Çetinkaya Bozkurt (2011) associated entrepreneurial 

characteristics and culture. The author stressed that, the 

occurrence of entrepreneurship is related with family, 

education, culture, personal values, age, gender, work 

experience, role models, and environment. Similarly, 

Nair and Pandey (2006) found that, the economic status 

of the family, age, technical education/training and work 

experience have links with entrepreneurship. On the other 

hand, Megginson, Byrd, and Megginson (2000) stress 

that, an individual can be an entrepreneur in any age.      

Guney (2006), and Yelkialan (2006), examined the 

dimension of gender in entrepreneurship. These scholars 

focused on the topic of “women entrepreneurship”, and 

stressed that gender differences affect the entrepreneurial 

practice. Abdulwahab and Al-Damen (2015) found that, 

there is an impact of entrepreneurs’ characteristics on the 

small business success. Nair and Pandey (2006) identified 

that, economic status of the family, age, technical 

education/training, and work experience affect the traits 

of entrepreneurs. The scholars also achieved the result 

that, although they are more innovative compared with 

the rest of people, entrepreneurs do not have faith in the 

internal locus of control.  

Based on the literature given above the following 

hypotheses are developed: 

H1: There is a statistically significant relationship 

between the age of the respondents and their preference 

of best entrepreneurial traits.  

H2: There is a statistically significant association between 

the professions of the respondents and their preference of 

best entrepreneurial traits.  

H3: The work experiences of respondents are statistically 

significantly associated with their best entrepreneurial 

trait preferences.  

H4: There is a statistically significant relationship 

between the number of children that the respondents have 

and the preference of respondents about the best traits of 

entrepreneurs.   

H5: The thoughts on the best traits of entrepreneurs and 

the gender are statistically significantly associated. 

     Kozubikova, Dvorsky, Cepel, and Balcerzak (2017) 

demonstrated that, entrepreneurs’ management of 

financial risks in their firms is not associated with their 

age, gender, education, or personality traits. In contrast, 

they showed that, entrepreneurs’ personality traits as 

“decisiveness”, and “optimism” has relationships with 

their age, and gender. In addition, entrepreneurs’ view of 

the minimization of risk taking through building-up 
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reserves is linked with the qualities as “risk taking”, and 

“decisiveness”.       

Salamzadeh, Farjadian, Amirabadi, and Modarresi 

(2014) searched on a random sample of undergraduate 

students of three universities in Iran, majoring in six 

fields of study. They surveyed to measure and compare 

their entrepreneurial characteristics which were profiled 

in the bases of traits: open mindedness, need for 

achievement, pragmatism, tolerance of ambiguity, 

visionary, challenge taking, risk taking, and internal locus 

of control. The scholars have found that, the traits and the 

fields of study are correlated.  

Çetinkaya Bozkurt (2011), expressed the basic traits 

for entrepreneurs: the need for success, internal locus of 

control, risk taking orientation, tolerance to ambiguity, 

self-confidence, innovativeness, and emotional 

intelligence.           

Aytaç and İlhan (X), linked entrepreneurship with the 

culture of the society. Yüceol (2018), identified 

relationships between personality traits and 

entrepreneurial orientation level.  

Çetinkaya Bozkurt, Kalkan, Koyuncu, and Alparslan 

(2012) stressed that, entrepreneurship is a social and 

cultural event. These scholars identified that, these traits 

are mostly mentioned by the participants for 

entrepreneurs: Self-confidence, honesty, commercial 

ethics, risk taking, innovativeness, creativity, sociability, 

independent decision making, stress/uncertainty 

tolerance, need for autonomy, being consistent and 

principled.  

Çetinkaya Bozkurt and Alparslan (2013) made a 

research on a sample of students about entrepreneurship 

traits. The major traits identified in this research are as 

the following: self-confidence, honesty, risk taking, and 

innovativeness.  

Pırnar (2015) found that, tourism industry 

entrepreneurs differ from other industries’ entrepreneurs. 

Accordingly, tourism entrepreneurs were likely to be 

highly motivated with life-style, quality of life (QOL) 

issues, locational preferences, and other non-economic 

motives. This research’s data analysis indicates that, the 

sector can change the traits of entrepreneurs. In other 

words, entrepreneurial traits can vary from sector to 

sector.  

The entrepreneurial activity, and traits can be affected 

by environment, by the national characteristics, especially 

culture. However, Mongia (2013) achieved the result that, 

there is no statistically significant difference between the 

persistency and success levels of Norwegian 

entrepreneurs, living and operating in Norway, and living 

and operating in the United States of America (USA). 

Also, the scholar also demonstrated that, low risk of 

tolerance does not affect the success levels of Norwegian 

entrepreneurs living and operating in Norway, or 

Norwegian entrepreneurs living and operating in USA. 

Mongia (2013) found that, Norwegian entrepreneurs in 

Norway have the same abilities to succeed as the 

entrepreneurs in the USA.                   

Kerr, Kerr and Xu (2017), pinpointed the 

heterogeneous nature of entrepreneurship in terms of the 

different views about its topics. The scholars examined 

the literature for the traits of Big-5 Model, self-efficacy 

and innovativeness, locus of control, and the need for 

achievement. The Big-5 Model includes (John, Naumann, 

Soto 2008): openness to experience, conscientiousness, 

extraversion, agreeableness, and neuroticism.  

The Methodology of the Field Research 

The field research was conducted on the participants 

of the entrepreneurship training programs in Giresun 

province of Turkey, in 2016 and 2017. The training 

programs which have a special name of “Basic 

Entrepreneurship Education” are realized under the 

coordination and control of Turkey’s Small and Medium 

Sized Enterprises Development Organization (referred to 

as KOSGEB in Turkish). Each group consists of 

maximum 25 trainees.  

The research was conducted via survey form, which 

included demographical and other questions. The survey 

form was developed by the researcher through the review 

of basic or most cited entrepreneurial characteristics in 

the literature. The participants were asked to choose five 

entrepreneurial traits which are the most important for 

them in the related processes.  

The survey form was conducted on 480 participants. 

However, the 446 of them were found to be useful. 

Therefore, the sample of the research was 446. The 

universe of the research was the participants of official 

“Basic Entrepreneurship Training Programs”, in Giresun 

province, Turkey, in the years of 2016, and 2017. 

In the survey form, the participants were asked to 

choose five of the 23 possible traits of entrepreneurs.  

The research was limited with the participants of 

“Basic Entrepreneurship Education” programs, which is a 

training program, in fact, in Giresun province, in the 

years of 2016, and 2017. 

The research was made on the participants of 

entrepreneurship training programs. In other words, the 

field research was realized on the candidate 

entrepreneurs. Therefore, the characteristics of the sample 

also reflect the characteristics or the traits of the potential 

entrepreneurs. It can be estimated that, the findings about 

the participants’ traits and views, also can be the reliable 

indicators of the traits of the active entrepreneurs.  

The findings of the research also reflect the cultural 

characteristics of a society, which was associated by 

Hofstede (1980) with high levels of collectivism, power 

distance, uncertainty avoidance; and moderate feminity. 

The following hypotheses were tested depending on 

the data analysis: 

H1: There is a statistically significant relationship 

between the age of the respondents and their preference 

of best entrepreneurial traits.  

H2: There is a statistically significant association between 

the professions of the respondents and their preference of 

best entrepreneurial traits.  

H3: The work experiences of respondents are statistically 

significantly associated with their best entrepreneurial 

trait preferences.  
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H4: There is a statistically significant relationship 

between the number of children that the respondents have 

and the preference of respondents about the best traits of 

entrepreneurs.   

H5: The thoughts on the best traits of entrepreneurs and 

the gender are statistically significantly associated. 

H6: The participants’ thoughts on the best traits of 

entrepreneurs, and the past business ownership of the 

participants are statistically significantly associated. 

Findings 

The findings of the field research are the followings. 

              Table 1. The Age of the Respondents 

The 

Age 

Group 

Frequency Percentage 

18-

24 

75 16.68 

25-

30 

125 28 

31-

35 

96 21.6 

36-

40 

73 16.3 

41-

45 

33 7.4 

46-

50 

18 4.1 

51-

55 

18 4.1 

56-

60 

6 1.4 

61-

65 

2 0.4 

Total 446 100 

Table 1 demonstrates the age groups of the 

respondents. According to the table, 18-24 age group 

includes 75 individuals (16.68%), 25-30 age group 

includes 125 individuals (28%), 31-35 age group consists 

of 96 individuals (21.6%), 36-40 age group includes 73 

individuals (16.3), 41-45 age group includes 33 

individuals (7.4%), 46-50 age group includes 18 

individuals (4.1%), 51-55 age group includes 18 

individuals (4.1%), 56-60 age group includes 6 

individuals (1.4%), 61-65 age group has 2 respondents 

(0.4%). The sample was 446.  

Table 1 indicates that, the entrepreneurship training 

program mostly consists of the participants from the age 

group between 18-40 (82.58%). This shows that, in the 

frame of the sample, mostly the individuals under age 40 

have the tendency to initiate an entrepreneurial activity. It 

is in accordance with the conventional career terms in 

labour market. Accordingly, it can be claimed that, being 

an entrepreneur is an important choice for the young and 

even middle-aged individuals, in Giresun province, in 

Turkey. This situation has many different reasons: the 

high unemployment rate among youngsters (over 20%), 

the weakness of another choice for employment, the 

opportunities for entrepreneurship, the opportunities that 

entrepreneurship presents, the desire for wealth, comfort 

in life, the tendency for independency, the financial 

supports of the state, and the popularity of 

entrepreneurship.  

             Table 2. The Gender of the Participants 

The 

Gender 
Frequency Percentage 

Women 215 48.2 

Men 231 51.8 

Total 446 100 

 

The number of women in the sample was 215 which 

have the rate of 48.2%. Accordingly, the number of men 

was 231 which have the rate of 51.8%.  In Turkey, the 

rate of the women entrepreneurs is relatively low. It is 

below the 10% of the total entrepreneur number in the 

country. So, the women entrepreneurship is especially 

supported by the Turkish Government. The women 

entrepreneurs are financially supported by the 

government with an extra amount compared with the men 

entrepreneurs. The Turkish State aims to increase the rate 

of women in the total number. The women entrepreneurs 

can be seen in any area of business in Turkey, but 

especially, they operate in food or catering business. “The 

home-made meals” are too popular in the country. These 

“home-made meal” businesses are generally owned by 

the women whose main profession is “housewife”.  

The rate of candidate women entrepreneurs in the 

sample can be an indicator of future balance or proportion 

between women and men in the area. It can be claimed 

that, the young and educated Turkish women might 

strengthen her position in business as entrepreneurs in 

coming years and decades.  

          Table 3. The Education Levels of Participants.  

 Education 

Level 
Frequency Percentage 

Primary 

School 

54 12.1 

Secondary 

School 

50 11.2 

High 

School 

164 36.8 

Bachelors’ 

Degree 

163 36.5 

Masters’ 

Degree 

15 3.4 

PhD 0 0 

Total 446 100 

 

Table 3 shows the education levels of the respondents. 

Accordingly, 54 of the respondents (12.1%) are primary 

school graduates, 50 of the respondents are secondary 

school graduates (11.2%), 164 of the respondents are 

high school respondents (%36.8), 163 of them have the 

bachelor’s degree, and 15 of them have the masters’ 

degree.  
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The data analyses indicate that, 39.9% of the 

respondents have the university degree. Again, 36.6 of 

them are the high school graduates. It is clear that, the 

majority of the respondents are educated. It can be 

maintained that, entrepreneurship is an important area for 

also educated people.   

Table 4. The Existence of another Entrepreneur in the 

Family  

 Frequency Percentage 

Yes 153 34.3 

No 293 65.7 

Total 446 100 

 

The 34.3% of the participants (153) have another 

entrepreneur in the family. Thus, 65.7% of the 

respondents (293) do not have another entrepreneur in 

their family.  

It is obvious that, the profession which the family 

members are familiar to, might have an impact on the 

preference of a job, or a career. So, 34.3% of the 

respondents have better opportunities to have information 

about entrepreneurship. Moreover, they can benefit from 

the experiences of the member who deals with 

entrepreneurship, in the family. 

Table 5. The Family Members in Entrepreneurship 

Family Member Frequency Percentage 

Father 30 6.7 

Mother 14 3.1 

Brother/Sister 37 8.3 

Others 74 16,6 

Total 155 34.7 

 

As it can be seen at Table 5, the frequency of the 

respondents that have an entrepreneur father is 30, which 

represents the 6.7% of the total. Again, 14 of the 

respondents’ (3.1% of the sample) mother are 

entrepreneurs; 37 of the respondents’ (8.3% of the 

sample) brothers or sisters are entrepreneurs; and 74 of 

the respondents (16.6% of the sample) have other 

relatives who are entrepreneurs. These numbers or rates 

worth attention for their possible similarity with the 

situation of real entrepreneurs.  

The existence of an entrepreneur relative in the family 

can be a role model for other family members. On the 

whole, family members can learn from her or him; they 

can benefit from her or his experiences. So, to have an 

entrepreneur family member or a relative can trigger off 

the entrepreneurial behaviour.         

Table 6. The Work Experience of Respondents 

Work 

Experience 
Frequency Percentage 

0 92 20.6 

1-5 147 33 

6-10 84 18.9 

11-15 52 11 

16-20 40 8.9 

21-25 9 2 

26-30 11 2.4 

31-35 6 1.2 

36-40 3 0.6 

41+ 2 0.4 

Total 446 100 

The work experience of respondents has the following 

distribution: no work experience, 92 (20.6%); 1-5 years, 

147 (33%); 6-10 years, 84 (18.9%); 11-15 years, 52 

(11%); 16-20 years, 40 (8.9%); 21-25 years, 9 (2%); 26-

30 years, 11 (2.4%); 31-35 years, 6 (1.2%); 36-40 years, 

3 (0.6%); and 41+ years, 2 (0.4%). These data are in 

accordance with the ages of the respondents. It is clear 

that, inexperienced, or short time work experienced (1-5 

years) respondents form the majority. It can be claimed 

that, entrepreneurship presents hope especially for the 

jobless, inexperienced or short-time work experienced 

individuals. This result is also associated with the ages of 

the same groups.                

Table 7. Past Business Ownership 

Past 

Business 

Ownership 

Frequency Percentage 

Yes 79 17.7 

No 377 82.3 

Total 446 100 

Table 7 demonstrates the past ownership situation of 

respondents. Accordingly, 79 of the participants (17.7%) 

established a business before, and 377 of the participants 

(82.3%) did not establish a business before. To have a 

business ownership, or firm formation experience 

strengthens the entrepreneurs. Through the experience, 

they can avoid the same mistakes. Again, accumulated 

knowledge that originates from active experience 

supports creativity, and innovativeness. It is obvious that, 

the experiences of others can also be the source of 

knowledge, or information.  

Table 9. Marital Status 

Marital 

Status 
Frequency Percentage 

Married 265 59.4 

Single 181 40.6 

Total 446 100 

As it is shown at Table 9, the 265 of the respondents 

are married (59.4%), and 181 of them are single (40.6%). 

Marital status can be a factor in risk taking.   
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             Table 10. Number of Children 

Number 

of 

Children 

Frequency Percentage 

0 198 44.4 

1 91 20.4 

2 91 20.4 

3 50 11.2 

4 12 2.7 

5 1 0.2 

7 1 0.2 

9 1 0.2 

13 1 0.2 

Total 446 100 

To have a child, or children can have psychological 

effects on entrepreneurship, especially in risk taking. As 

Table 10 indicates, 198 (44.4%) of the respondents do not 

have a child. 91 of the respondents (20.4%), have one 

child; again, 91 of them (20.4%) have two children. 

Moreover, 50 of the respondents (11.2%) have three 

children; 12 of the respondents (2.7%) have four children; 

1 of the respondents (0.2%) has five children. Similarly, 

same number and ratio (1; 0.2) of respondents have 

seven, nine, and thirteen children, respectively.  

Table 11. Age Related Correlation Analysis Results 1 

 D1 D13 D14 D25 D17 

D1 1 .104* 

.028 

.073 

.122 

.154** 

.001 

-.016 

.742 

D13 .104* 

.028 

1 -.108* 

.022 

.079 

.994 

.085 

.072 

D14 .073 

.122 

-

.108* 

.022 

1 -.076 

.110 

-

.153** 

.001 

D25 .154** 

.001 

.079 

.094 

-.076 

.110 

1 -

.216** 

.000 

D17 -.016 

.742 

.085 

.072 

-

.153** 

.001 

-

.216** 

.000 

1 

(** Correlation is significant at the 0.01 level; * Correlation is 

significant at the 0.05 level.) (2-tailed).   (D1: The ages of the 

respondents ; D13: self-confidence; D14: innovativeness; D25: 

honesty; D17: risk taking.).  

Table 11 demonstrates the correction results with the 

age of the respondents and their prior preference for 

entrepreneurial traits. Accordingly, there is only a low 

level correlation between the age and some of the traits: 

self-confidence (.104; .028); honesty (.154; .742). Thus, 

H1 is partially accepted.  

Table 12. Profession-Rel. Correlation Analyses Results 2 

  D6 D13 D14 D25 D17 

D6 1 -.013 

.789 

.018 

.698 

-.052 

.275 

.074 

.121 

(** Correlation is significant at the 0.01 level; * Correlation is 

significant at the 0.05 level.) (2-tailed).   (D6: The profession of 

the respondents; D13: self-confidence; D14: innovativeness; 

D25: honesty; D17: risk taking.).  

Table 12 presents the profession related correlation 

analyses results. It can be seen from the table that, there 

are no links between the profession of the respondents 

and their preference for entrepreneurial traits. So, H2 is 

rejected.  

Table 13. Experience-Rel. Correlation Analyses Res. 3 

     D7 D13 D14 D25 D17 

D7 1 .056 

.241 

.025 

.599 

.030 

.533 

.006 

.895 

(** Correlation is significant at the 0.01 level; * Correlation is 

significant at the 0.05 level.) (2-tailed).   (D7: The work 

experince of respondents; D13: self-confidence; D14: 

innovativeness; D25: honesty; D17: risk taking.).  

As it can be seen at table 13, the work experience of 

respondents is not associated with the best entrepreneurial 

trait preferences of respondents. Hence, H3 is rejected.  

Table 14. Number of Children – Correlation Analyses  

    D11 D13 D14 D25 D17 

D11 1 .183** 

.000 

.080 

.093 

.165** 

.000 

-

.059 

.210 

(** Correlation is significant at the 0.01 level; * Correlation is 

significant at the 0.05 level.) (2-tailed).   (D11: The number of 

children; D13: self-confidence; D14: innovativeness; D25: 

honesty; D17: risk taking.).  

Table 14 demonstrates the correlation between the 

number of children of the respondents and the preference 

of the about the best traits of entrepreneurs. Accordingly, 

there is a statistically significant relationship between the 

number of children of respondents, and their preferences 

of traits self-confidence (.183; .000), honesty (.165; .000). 

Therefore, H4 is partially accepted.   

Table 15. The Mann-Whitney U Test Results on the 

Gender and Preferences of the Best Entrepreneurial Traits  

Gender N 
Mean 

Rank 

Sum of 

Ranks 

Mann 

Whitney 

U 

Sig. 

Female 215 237.1 50975.5 21694.5 .001 

Male 231 209.82 48259.5   

Table 15 shows the Mann-Whitney U Test results 

pertaining the relationship between the participants’ 

thoughts on the best traits of entrepreneurs, and the 

gender. According to these test results, there is a 

statistically significant relationship between the thoughts 

on the best traits of entrepreneurs, and the gender within 
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the sample group (21694.5; sig. <0.05).  Therefore, H5 is 

accepted.  

 Table 16. The Mann-Whitney U Test Results on the Past 

Business Ownership and Preferences of the Best 

Entrepreneurial Traits  

Past 

Business 

Ownership 

N 
Mean 

Rank 

Sum of 

Ranks 

Mann 

Whitney 

U 

Sig. 

Yes 216 221.48 47396.5 24391.5 .667 

No 230 223.45 51393.5   

Table 16 shows the Mann-Whitney U Test results 

pertaining the relationship between the participants’ 

thoughts on the best traits of entrepreneurs, and the past 

business ownership of the participants. According to 

these test results, there is no statistically significant 

relationship between the thoughts on the best traits of 

entrepreneurs, and the business ownership within the 

sample group (21694.5; sig. >0.05).  Therefore, H6 is not 

accepted.  

Table 17. The Entrepreneurial Traits  

  Name of the Trait 
Frequency 

 

1. 13 Self-Confidence 373 

2. 14 Innovativeness  235 

3. 25 Honesty 221 

4. 17 Risk taking 166 

5. 22 Ability for marketing 145 

6. 19 Sense of responsibility  132 

7. 20 Leadership 115 

8. 27 Creativity  103 

9. 35 Determination  102 

10. 30 Utilize the opportunities 89 

11. 24 Communication skill 85 

12. 23 Managerial skill  84 

13. 36 Knowledge 84 

14. 26 Social being 54 

15. 29 Consistency and to be 

principled 

49 

16. 34 Being ambitious 40 

17. 21 Competitiveness 36 

18. 16 Internal locus of control 31 

19. 15 Achievement need 30 

20. 28 Independent decision making 17 

21. 31 Change focus 14 

22. 33 Emotional intelligence 10 

23. 32 Proactivity  6 

24. 15 Flexibility against uncertainty 3 

 

As it can be seen in Table 17, the frequency of the 

characteristics are as the following: self-confidence, 373; 

innovativeness, 235; honesty, 221; risk taking, 166, 

ability for marketing, 145; sense of responsibility, 132; 

leadership, 115; creativity, 103; determination, 102; 

utilizing the opportunities, 89; communication skill, 85; 

managerial skill, 84; knowledge, 84; social being, 54; 

consistency and to be principled, 49; being ambitious, 40; 

competitiveness, 36; internal locus of control, 31; 

achievement need, 30; independent decision making, 17; 

change focus, 14; emotional intelligence, 10; proactivity, 

6; and flexibility against uncertainty, 3.  

The top five characteristics for entrepreneurs chosen 

by the participants are self-confidence, innovativeness, 

honesty, risk taking, and ability for marketing. These 

traits are the base for an entrepreneurial behaviour, and 

an entrepreneurial initiative. It is clear that, the 

participants of entrepreneurship training programs in 

Turkey, identify the best traits for entrepreneurs. These 

traits are generally accepted as “the keys” for a successful 

entrepreneurship.                 

Conclusions 

This study has investigated the possible traits of 

entrepreneurs depending on a research which was 

conducted on the participants of official entrepreneurship 

training programs. Accordingly, this study has shown 

that, the basic traits that are assumed to be linked with the 

entrepreneurs are self-confidence, innovativeness, 

honesty, risk taking, and ability for marketing. This study 

also demonstrated that, the sense of responsibility, 

leadership, creativity, determination, and utilizing the 

opportunities are the next five key traits for 

entrepreneurs. On the other hand, “independent decision 

making”, “change focus”, emotional intelligence, 

proactivity, and “flexibility against uncertainty” are the 

least chosen five traits linked with entrepreneurship. 

The data analysis has also shown that, there is an 

association between the age of the respondents, and their 

preferences about the best traits of entrepreneurs. Again, 

he number of children, and the preference of the best 

traits of entrepreneurs are correlated. However, no links 

were identified between the profession of the respondents 

and their preference of best entrepreneurial trends. 

Similarly, the work experience of participants, and the 

preferred entrepreneurial best traits are not associated, in 

the frame of the sample group. Moreover, it was 

identified that, the past business experiences do not have 

an impact on the preferences; as a result which is out of 

expectations.      

The data analysis demonstrated the link between the 

gender, and the distribution of entrepreneurial best trait 

differences. The gender can be a key point in terms of 

different approaches for different dimensions, or 

variables. It is clear that, different experiences result in 

different approaches. In addition, the differences in 

physiology can also result in the different approaches to 

events.  

These results are achieved in Turkish culture which 

was linked by Hofstede (1980) with high levels of 

collectivism, power distance, and uncertainty avoidance; 

and a moderate feminity. However, the similarities 

between the findings of this research and the literature 

can be related with the survey form which creates a 

framework. Again, the integration of cultures and 

economies result in common perspectives. So, the 

similarities of findings with the literature can be 

explained from this point of view.    

The future studies should focus on the differences of 

entrepreneurial traits between the cultures.              
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